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It won’t be launched in the United States until later this year, 

but if its performance in Japan so far is any indication, TeMana 

Silk’s American debut will be a revelation!

The latest addition to the fabulous TeMana brand, TeMana 

Silk offers two different products: TeMana Silk AA Serum 

and TeMana Silk CC Cream. Since its launch in Japan, it has 

become a huge hit, despite not offering LTO bonuses to IPCs. 

Word of mouth and testimonials have spread naturally and 

widely in Japan.

This new product line generated a great deal 

of sales in April and May, and had a big hand 

in helping Japan achieve its sales goals 

for May. Furthermore, IPCs were able to 

utilize the TeMana Silk launch to qualify for 

various programs and rewards. 

IPCs in Japan have reportedly found that 

TeMana Silk AA Serum was a perfect product 

for discovery parties, because people could see 

incredible results faster than with any other Morinda products!

In other words, keep an eye out for TeMana Silk when it debuts 

in the United States later this year!
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Japan bodes well for U.S. 
launch
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Chin-Ho Chien’s secret to success is 
something you’ve probably heard of before: 
love. That’s right, love! But more on that in a bit.

A Double Diamond Pearl, Chin-Ho Chien 
signed up as an IPC in 2016 in Taiwan. 
Obviously, he has been able to achieve a 
great deal in a relatively short amount of 
time, and shared some rules for success that 
other IPCs can benefit from: 

• IPCs need to fully understand all of 
Morinda’s products, and share them and 
teach more people about their uniqueness, 
as well as always believe in them

• IPCs should always look for business 
partners – in every level of the team, there 
must be a business leader to lead the 
organization

• IPCs should host home parties and 
product experience gatherings

But, as mentioned earlier, Chin-Ho Chien 
also stressed the need for love – sharing and 

caring about others with a sincere heart.

“His enthusiasm and caring about others has 
touched many people,” said Arlene Kao, a 
member of the Taiwan office. “Some of them 
have become loyal customers and continue 
to use products year after year. Some of 
them have joined Morinda and become IPCs. 
This is why his team is growing stronger and 
continues to move toward new milestones.” 

“Every time when I promote Morinda 
products, I tell others that I am the best 
testimony of drinking Tahitian Noni Juice,” 
Chin-Ho Chien said. “I use my personal 
experience to tell stories and share with 
others. I also realize that they may reject 
me, but I’ve never thought about giving up, 
because the original intention of sharing 
love can never be changed. I like to promote 
products and careers face-to-face. In this 
way, customers can touch the products and 
experience the products. I will also share 
many stories that have happened to me or to 
my friends or customers.” 

IPC PROFILE: 
CHIN-HO CHIEN 

Looking for a good read? Well, if you 
check out Taiwan’s Direct Selling 
Century magazine (oh, and you 
happen to understand Mandarin 
Chinese), you’ll get to read a feature 
about Morinda.

Since its first publication in 1993, 
Direct Selling Century has become 
the most widely circulated, frequently 
read and highly influential direct 
selling professional medium in Asia. 
Last month, both the magazine and 
its website published an article about 
Morinda’s Sponsoring System.

The article talked about the 
Sponsoring System challenges that 
have been completed by thousands 
of people around the world, while also 
mentioning the challenge bonuses 

that IPCs have been able to earn. The 
article also noted how TeMana sales 
have grown substantially as a result, 
creating momentum for IPCs and their 
organizations and generating more 
income.

MORINDA FEATURED IN TAIWANESE MAGAZINE



• Since January, the German market has experienced 
growth each and every month

• Italy has experienced a steady growth in subscribers, with 
May reaching the highest total since January 2017

• Japan exceeded its May sales goal by 104%, and also 
achieved the higher number of new IPC sign-ups in 2019

• Japan had more IPC sign-ups in May than during any other 
month this year so far

• In May, the U.S. Spanish market increased the number of 
orders by 23% over the first few months of 2019

• Russia’s sales this May exceeded those of last May by 
118%

Spotlight  
Around the World
Around the world incredible things are going 
on with Morinda. Here’s a quick rundown of 
several of the exciting things.

LATIN AMERICA 
CONTINUES 
WITH MORINDA 
UNIVERSITY 
FIRSTS 
Our last newsletter told 
you about Bolivia’s first-
ever Morinda University 
event, and that wasn’t the 
only country to reach that 
milestone. Shortly after, 
both Peru and Chile also 
held their first-ever Morinda 
University events, with the 
focus being on helping 
IPCs get to Jade faster and 
helping them to qualify 
for the advanced Morinda 
University course in 
Sundance, Utah in October.

The IPCs in attendance were able to learn 
from the likes of David Garcia, General 
Manager of Latin America, and Angel Ortega, 
our newest Country Manager from Mexico. 
David set the tone by emphasizing the 
importance of starting with your “why” – the 
reason or reasons for doing this business. 
The IPCs were also taught the importance of 
building a dream board.

Angel, meanwhile, focused on the power 
of following the system. His experience of 
being a distributor that built an organization 
of thousands was obviously very valuable.

After recognizing those that achieved rank 
advancements and other honors, Angel 
finished it off with a game plan to achieve 
the rank of Jade rapidly. The IPCs set goals 

and are motivated to qualify for the event in 
Sundance later this year.

These several Morinda University events in 
Latin America were valuable experiences for 
the attendees, and shall surely lead to big 
things.

Abel Rister Oretea from Bolivia said, “I am 
very grateful for the time and investment 
that was made so I could change my way of 
thinking, and to be able to have the capacity 
to make history with Morinda. I learned that 
change starts with oneself.”


